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In Every Issue: 
Industry News ­ The latest breaking news and information in the EMS Industry

Photos From The Field ­ On scene photos sent in from our readers 

Expand your branding efforts
beyond print and into the digital
world. EMS PRO® magazine now
offers even more amazing marketing
opportunities to its clients.  With the
exploding growth in internet usage,
there are no longer geographic
boundaries for most of the
Emergency Medical Services industry
businesses in today’s market. The
internet has been, and will continue
to be, a large part of how people
gather information and do business.
When marketing your business to
the Emergency Medical Services
industry, you need to carefully place
your advertising on the web in
locations NOT only where there is
“traffic,” but where there is traffic
specific to the EMS industry.

www.EMSPROmag.com

Terms: All invoices are due upon receipt and are considered late after 30 days.  A 1.5% late charge will be applied monthly on
overdue invoices.  Ad agency commission of 15% applies to recognized agencies, and provided accounts are settled within 30 days
of invoice date. Pre­paid cash discounts of 2% apply to those invoices that include multiple insertions. All unpaid invoices will be
turned over to collections after 120 days of invoice date.  All collection fees will be the responsibility of the advertiser.
If required, judicial proceedings to enforce any provision of this contract, including actions for nonpayment, will be settled in the
county of the publisher’s location. In the event the Advertiser/Agency defaults or are otherwise late in payment, Advertiser/Agency
shall be fully liable for all collection expenses, including but not limited to, reasonable attorney’s fees and court costs.

Short­Rates: In the event advertisers do not complete contracted schedules, they agree to pay the difference between the
original contracted price and the frequency rate for actual number of ads published. 

Discounts: Frequency discounts apply to insertions that are placed in advance and must be completed according to the
terms of the contract agreed upon by the advertiser and publisher.

Liability: Publisher is not liable for content (including editorial and illustrations provided by an advertiser or agency) of
advertisements and editorials published and does not accept responsibility for any claims made against the publisher.  It is the
advertiser’s or agency’s responsibility to obtain appropriate releases on any item or individuals pictured in an advertisement
or editorial.  Reproduction of EMS  PRO® in whole or in part without prior written permission from the publisher is prohibited.

December 
2012

2012 Buyer’s GuideJuly 
2012

EMS World Expo
Preview Issue
AMTC 2012

Preview Issue
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Full page ad sizes contain .125” bleed on all sides.
Half­page spread contains .125 bleed on bottom, left
and right hand sides.
Keep all live matter at least .266” from trim. 

Marketplace ads can not
be discounted and must
run in consecutive issues.
All Marketplace ads must
run in the Marketplace
section of the magazine.

EMSPROMAG.com 11

to the elevation of the practice of pre
hospital medicine. Within a wellfunc
tioning EMS system, the physician med
ical director and the EMS practitioners
maintain a strong, cohesive relation
ship based on mutual respect and
understanding of the critical role that
each plays in the successful delivery of
the highest quality prehospital patient
care.

“This position promotes the idea of a
medical director’s value to an EMS sys
tem and to the profession. Active,
invested, specialized medical directors
help EMS practitioners and systems
realize their full potential,” says Paul
Hinchey, MD, NAEMT Medical Director.
“EMS has come so far and is only just
now starting to be recognized, as it
should, as an independent practice of
medicine unique to the out of hospital
environment.

This change in perception has taken
decades to build and is the result of the
hard work of veteran practitioners,
organizations like NAEMT and the ded
ication of medical directors around the
country.” EMS

In a new position statement, the
National Association of Emergency
Medical Technicians (NAEMT) states
that medical direction is an essential
component of an effective EMS system
in order to ensure that patient care is
administered with appropriate clinical
oversight using medically accepted
standards. All EMS systems, regardless
of their delivery model, should operate
with medical direction and oversight
from an EMS physician.

Since the passage of the first laws
and regulations in the United States
governing the provision of emergency
medical services, physician medical
direction has been and remains a fun
damental component of effective EMS
systems. Medical directors oversee the
clinical practice of the EMS system and
the development of sound, evidence
based clinical practice guidelines,
assure that new medical technology is
safely implemented, and gather input
on patient care by

EMS practitioners. They also develop
and oversee objective performance
improvement processes, maintain
accountability and standards for the
EMS profession, serve as a liaison
between the EMS system and the med
ical community, and identify initial and
continuing education opportunities as
well as research opportunities for EMS
practitioners.

In summary, medical directors are
invaluable assets to effective EMS sys
tems and have contributed significantly

NAEMT Publishes Position Statement On
Medical Directon In EMS

Formed in 1975 and today more than 30,000 members strong, NAEMT is the nation’s only
association representing the professional interests of all EMS practitioners, including para-
medics, emergency medical technicians, first responders and other professionals working
in pre-hospital emergency medicine. NAEMT members work in all sectors of EMS, includ-
ing government service agencies, fire departments, hospital-based ambulance services,
private companies, industrial and special operations settings, and in the military.

STAT Medical Education L.L.C. provides teaching tools to health care professionals. Our
goal is to provide the high quality visual aids and teaching materials for students and faculty.

The EMS STAT 12-Lead is a compact pocket-sized visual aide, used to assist the clinician
in interpreting 12-lead ECGs. This visual aid is easy to use and can be placed on most 12-
lead ECG. In addition, the EMS STAT 12-Lead creates a systematic approach to looking at
and identifying abnormalities within a 12-lead ECG.

• Easy, convenient and safe to use
• Eliminates confusion of the 12-lead identification
• Systematic approach to looking at and identifying abnormalities
• Quick identification of cardiovascular system of the heart

American Heart Association recommendation for 12-lead ECGs in the field. “EMS re-
sponders should be trained and equipped to obtain 12-lead ECGs.

An out-of-hospital 12-lead ECG and advanced notification of the ED can reduce time to
reperfusion.” American Heart Association, Handbook of Emergency Cardiovascular Care for
Healthcare Providers 2006 p.24

For more information,
visit: www.statmedicaleducation.com 
or call: 602-549-6142
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STAT Medical Education

Hibiclens® continues to actively kill potentially 
dangerous pathogens for up to 6 hours after 
use1. The danger of contracting blood-borne 
and skin-to-skin pathogens is extreme 
for firefighters and EMS workers. 
Firefighters and EMS workers are 
constantly in contact with 
individuals who have serious 
bleeding injuries and those 
who have compromised 
immune systems.  Hibistat® 
and Hibiclens are there to 
help protect emergency 
workers in all types of 
situations and to help 
prevent taking work home. 

1Protocol #030917-150. The Mölnlycke Health Care, Hibiclens®, Biogel®, 
and BARRIER® names and logos are registered globally to one or more of the 
Mölnlycke Health Care Group of Companies. Distributed by Mölnlycke Health 
Care US, LLC, Norcross, Georgia 30092. ©2010 Mölnlycke Health Care AB. 
All rights reserved. 1.800.843.8497 www.hibiclens.com 

Don’t take your 
work home.

Hibiclens and Hibistat wipes are available 
through your EMS distributor. You can find 

Hibiclens in the first-aid aisle at CVS, Walgreens, 
Rite Aid, Wal-Mart, and Target.

Hibistat is available at CVS and Rite Aid.

Reduce the risk of 
contamination and transfer.
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HHS Secretary Kathleen
Sebelius recently announced
the awarding of $96 million
in grants to increase diversity
in the health professions
workforce and encourage
nurses to choose careers as
nurse educators.

The grants will go to
schools to give scholarships
to students from disadvan
taged backgrounds with
financial need, many of which are underrepresented
minorities.  Funds will also provide low interest loans to
nurse faculty students – students who want to teach nurs
ing – as incentive for nurses to select careers as nurse edu
cators.

Of these funds, $27 million is part of the $200 million
appropriated to HHS’ Health Resources and Services
Administration (HRSA) under the American Recovery and
Reinvestment Act of 2009 to build the nation’s health care
workforce.

"The health professions workforce in the United States
does not reflect the population it serves," said Secretary
Sebelius.  "These funds will help support the education of
disadvantaged students who are more likely to go on to
serve in underserved areas, and will expand the training of
nurse faculty in exchange for their service."

Of the total funding, $66 million will be used to provide
scholarships to 28,000 disadvantaged students under the
Scholarships for Disadvantaged Students program.  The
funds awarded today include:

•  $45.7 million in FY 2010 appropriations for 308 grants
to 605 health professions programs at colleges and
universities; and

•  $20.5 million in Recovery Act funds for 273 grants to
513 programs at colleges and universities.

"A critical part of HRSA’s mission is to help make sure
that we have the right kinds of health care professionals
serving in the right places – places where they can do the
most good for the most people," said HRSA Administrator
Mary Wakefield, Ph.D, R.N.  "With this new infusion of
funds, we will be able to increase training opportunities
for a future generation of health care professionals."

Under the Nurse Faculty Loan Program, $30 million is
awarded to 165 grantees to support nursing student loans
for master and doctoral degree nurses who will then
become faculty at nursing schools across the country.  In
exchange for teaching at a nursing school, students are
eligible for an 85 percent loan cancellation during their
first four years of employment. EMS

HHS Awards $96 Million to
Train Health Professionals

HHS Secretary Kathleen Sebelius

hold more "value" in the eye of the con-
sumer.

Studies in other countries showed that
even a nominal fee that comes from the
patient's pocket reduces excessive utiliza-
tion. Many people think twice about the
necessity of their trip to the ER if they
have to spend even a small amount of
their own money. Perhaps we should con-

sider a nominal charge.
Solutions I think about at 3 am in the

ER:
• Hold the users accountable. In Cali-

fornia, just about everyone has a cell
phone. Apply a charge to their cell
phone bill. I am sure they will be
much more motivated to pay their cell
phone bill long before they pay any

ER bill.
• Our local fire department announced

they would no longer roll on every
EMS call if dispatch deemed they
were not needed. Good idea!

• Better idea: allow dispatch to use ad-
vice nurses who can advise patients,
arrange for follow-up appointments,
and alternative modes of transporta-
tion.

• Encourage more treat-and-release
policies for EMS so that they do not
have to transport every patient, but
still get reimbursed for the encounter.

• Allow on-scene EMS to assess the
need for ambulance transport.

Having worked in ER over 20 years, I
understand how the ER has become our
nation's safety net for health care. I also
understand that to even talk about look-
ing into ways to protect and husband our
health care resources (which include
everyone from first responders to ER
nurses and doctors) gets people all riled
up. Nevertheless, I do believe that if we
are not part of the solution, we are part of
the problem.

Ok, now a challenge to my readers: you
are out in the trenches, and no doubt run into
similar situations. What are your sugges-
tions? How can we fix our problems? Leave
me a note, or email me, and I'll put some of
the good ideas in a future article. EMS

Robert Donovan, M.D., FACEP, is an
emergency physician working at a busy

Level II Trauma Center in California’s
Central Valley. He obtained his medical

degree in Alabama before moving out
west. In prior years, Robert has served as
an EMS medical director and ED medical
director. Currently, Robert is the medical

director of PHI California, an air
ambulance program; chief of staff for the

Medical Center; and still works full-time in
the ER. Robert has a broad background in
both prehospital and hospital medicine. To

contact Robert, email
robert.donovan@ems1.com.
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28 EMS PRO Magazine EMSPROMAG.com 17

safely tolerate and use an antimicro-
bial cleanser.

•  Wash all clothes, uniforms, protec-
tive pads, towels, sheets and the like
in hot water using a solution of 1:100
of household bleach to water. Make
sure all fabrics are completely dry,
using the “hot” setting on the dryer.

•  Disinfect gear, equipment, mats and
other surfaces on a regular basis with
a bleach or other antibacterial solu-
tion that is effective against MRSA. 

•  Refrain from sharing towels and toi-
letries. Use a clean towel after bathing,
showering or swimming and be re-
sponsible for your own personal hy-
giene items such as soap and razors.

•  Keep wounds and lesions covered with
clean, dry bandages until they heal.
Regularly clean surface wounds with
an antimicrobial cleanser and dispose
of used bandages properly.   EMS

For more information, 
visit www.hibiclens.com photo: Dr. Gregory Moran

full­page
bleed

half­page vertical half­page island half­page horizontal

third­page ads quarter­page vertical

AD SIZES

DISPLAY RATES

SIZE 1x 3x 6x 12x

BC 4975 4690 3975 3650

IFC 4210 3870 3550 3250

IBC 4210 3870 3550 3250

Full 3650 3375 3050 2800

Half 2370  2175 1990 1850

Third 1790  1650 1490 1375

Quarter 1365  1250 1150 950

MARKET PLACE RATES

SIZE 1x 3x 6x 12x

Sixth 710 650 575 525

Eighth 610  550 475 425

EMSPROMAG.COM RATES

SIZE 3x 6x 12x

Banner-Tier 1 1200 1975 2850

Banner-Tier 2 900 1675 2450

Button 1000 1850 2550

ADVERTISING DESIGN RATES

Design & Composition 110 per hour

SIZE WIDTH x HEIGHT

2-page spread 16.25 x 10.75

1/2-page spread 16.25 x 5.525

full-page 8.25 X 10.75

1/2 island 4.5 x 7.25

1/2 vertical 3.5 x 9.25

1/2 horizontal 7 x 4.75

1/3 vertical 2.125 x 9.25

1/3 square 4.5 x 4.75

1/4 square 3.5 x 4.75

SIZE WIDTH x HEIGHT

web banner 405 x 100 pixels

column button 160 x 240 pixels

• Digital Ad Files ­ High resolution PDF files are preferred with images and fonts embedded.
Native files can be sent in Quark Xpress, Adobe Illustrator, Photoshop or InDesign. Files can be
either Macintosh or PC formats with digital photos and other art/logos included.  Screen and
printer fonts must also be included. Use only Type 1 or Adobe fonts. Matching substitute fonts
will be used if TrueType fonts, OpenType fonts and/or Multiple Master fonts are submitted.   

• Digital Image Files ­ Should be sent as pdf, jpeg, tif or eps files (Mac or PC). DO NOT SEND bmp
formatted photos for print. Please scale photos to the correct size or larger with at least a resolution
of 300 dpi.

• Ad Submission ­ Material may be received on CD, DVD, e­mail or FTP site.

DIGITAL REQUIREMENTS

Marketplace Ads

1/6
PAGE

VERTICAL

1/6
PAGE

VERTICAL

1/6
PAGE

VERTICAL

1/8 PAGE
HORIZONTAL

1/8 PAGE
HORIZONTAL

1/8 PAGE
HORIZONTAL

1/8 PAGE
HORIZONTAL

EMS MARKET PLACE ADS

WEB BANNERS ON EMSPROMAG.COM

SIZE WIDTH x HEIGHT

1/6 vertical 2.125 x 4.75

1/8 horizontal 3.5 X 2.3
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■ Medical Director, Administrator/Supervisor, Pres/CEO, Sr. Manager 17,352 83%

■ Federal/State/Local Government 2,624 12%

■ Education/Trainer, EMT/Paramedic, Physician/Nurse 1024 5%

■  Total 21,000 100%

■ Fire and Rescue 9,557 45%

■ Independent EMS/Private Services 8,654 41%

■ Government/Committee Members 2,439 12%

■ Agencies/Dealers/Dist/Mfg 350 2%

■  Total 21,000 100%

EMS PRO® is distributed monthly to over 21,000 active decision makers in the Emergency Medical Services industry.  The printed
version is delivered to 18,700 industry professionals every month; the digital version is currently e­mailed to 2,300 recipients.  The
digital version is always available at www.emspromag.com.      

MAGAZINE DISTRIBUTION & CIRCULATION

MISSION STATEMENT

BUYER’S GUIDE & TOP PRODUCTS

EMS PRO® magazine strives to be the source of choice
among EMS decision makers across America.  Bringing the
best and brightest minds in the EMS industry together, 
EMS PRO™ magazine will showcase the industry’s latest and
most innovative equipment, resources and technology.  We
believe in saving lives.  In order to accomplish our mission,
we will insure Emergency Medical Professionals have ready
access to the best up­to­date information available.

EMS PRO BUYER’S GUIDE™ and EMS PRO TOP PRODUCTS™ together serve as the premier resource references for decision makers
in the Emergency Medical Services industry. The annual EMS PRO BUYER’S GUIDE™ and EMS PRO TOP PRODUCTS™ assist and influence
industry professionals in their purchasing decisions.  EMS PRO BUYER’S GUIDE™ and EMS PRO TOP PRODUCTS™ are the premier
marketplace for connecting buyers and sellers of products and services in the EMS Marketplace.

MARKETING OPPORTUNITIES
REPRINTS & BROCHURES

Our design team can design and produce the most
professional brochures and mailers in the market, as well as
reprints of specific ads or articles. Whether it’s logo design,
ad creation, brochures or catalogs, we have the resources and
technology to be your one­stop shop.

PRODUCT CATALOGS
Product Catalogs are one of the most comprehensive

marketing tools used to inspire your clients to do business
with you. Our design team combines your content and
photos to bring in the visual impact you’re looking for to
attract your target customers. Our catalog design team brings
out the best Business Catalogs, Promotional Product
Catalogs, Sales Catalogs, Training Catalogs and Marketing
Catalogs, which adds more value to your business services.

EXPO & EVENT BANNERS AND POP­UPS
Our graphics department can also customize event banners,

printing graphics with unique fonts, full color graphics and bold
designs. All of the printing is completed on the highest quality,
durable materials with fade­resistant inks that will make your
event banners striking advertising tools. Our graphics
department will take your message to a new level of
professionalism and versatility with the highest quality graphics.

2080 Valleydale Road  | Suite 10  | Hoover, Alabama 35244  | toll free 877.768.5550
www.emspromag.com  | www.emspromag.tv  | www.emsprophotos.com

INDUSTRY BREAKOUT INFORMATION

READERSHIP BREAKDOWN
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